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Key Findings

* Received 1986 complete responses during the live survey period of January 11-27, 2021.
Survey participants heavily favored first year undergraduates (73.2% of total respondents).
Graduate student response was low (1.7%) and, therefore, is not included in this report as
a statistically-valid subsample. (slide 4)

* The majority of respondents live on campus in either residential housing or on-campus
apartments. Residential respondents were fairly evenly split between three neighborhoods,
with Central Neighborhood producing the highest number of respondents. For on-campus
apartments, respondents were evenly split between Northeast and Southeast
Neighborhoods, with a few respondents from Central Neighborhood mixed in. (Siides 5 & 6)

e Factors that most influence Total Respondents as to where they purchase a meal or snack
are. (Slide 7)

- | can use my meal plan
- Itis within walking distance at mealtime
- | 'am able to order, receive, and pay for food quickly
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Key Findings
* Factors that least influence Total Respondents as to where they purchase a meal or snack are:
(Slide 8)
- It is located off campus so that | can take a break from campus
- Itis a locally owned restaurant
- It provides regional or national brands

* 95% of respondents have an on-campus meal plan, with the majority (74%) enrolled in the I-
Bucks 60 Standard plan. (slide 9)

 Mandatory meal plan holders are most satisfied that their meal plan allows them to purchase
food where they want on campus. (Slides 10 & 11)

* For voluntary meal plan holders, convenience is the driving factor (being able to use the plan in
multiple campus locations, not having to prepare meals, not having to carry cash). (Siide 12)

* Price and initial buy-in are the main influencers for non-meal plan holders (slide 13 & 14)

* While most respondents prefer the current declining balance meal plan, the "meals plans" are
favored when you combine the three options presented. (Siide 15)

* Respondents would likely eat b-7x/week at an AYCE location, as well as 5-7x/week at a retail
location, for a total of 10-14 on-campus meals per week. (Slides 16-19)
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Survey Response
Survey Date: January 11-27, 2021

1986 Total Respondents My academic classification is:
(Total Respondents - 1986)

Residential Staff,
2.5%

Respondent Subsamples Graduate Student,

1.7%
Freshman 1454 Senior, 3.0%
y O 0/

Sophomore 278 /
Junior, 5.7%
Junior 113
Senior 59 /
Sophomore,
14.0%

Residential Staff 49
Graduate Student* 33
Total Respondents 1986

\ Freshman, 73.2%

*“Graduate Students” subsample is too small to include in the subsequent slides.

Response Variance +/- 2.2% at 95%
Confidence Interval for Total Respondents
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Respondent Characteristics

Where do you live?
100.0%

90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%

10.0%

On campus in a residence hall On campus in an apartment Off campus
H Total Respondents (1986) 85.9% 8.2% 6.0%
® 1st Yr Undergrads (1454) 97.3% 0.7% 2.0%
Non-1st Yr Undergrads (450) 55.1% 26.4% 18.4%
H Res. Staff (49) 79.6% 12.2% 8.2%

0.0%
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Respondent Characteristics

In which residence neighborhood do you live? In which apartment/apartment zone do you live?
100.0% 100.0%
90.0% 90.0%
0,
80.0% 80.0%
70.0%
70.0%
60.0%
60.0%
50.0%
50.0%
40.0%
40.0%
30.0%
20.0% S
10.0% 20.0%
0.0% 9
0 Central Northwest Southeast 10.0%
Neighborhood Neighborhood Neighborhood .
= Total Respondents (1705) 38.5% 29.0% 32.6% 0.0% Central Northeast Southeast
® 1st Yr Undergrads (1415) 35.8% 31.6% 32.7% Neighborhood Neighborhood Neighborhood
Non-1st Yr Undergrads (248) 54.4% 13.7% 31.9% M Total Respondents (162) 8.6% 45.7% 45.7%
m Res. Staff (39) 38.5% 33.3% 28.2% Non-1st Yr Undergrads (119) 7.6% 46.2% 46.2%

*1st Year Undergrads (10) and Res. Staff (6)
subsamples were too small to report for this question
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Top Importance Factors - Total Respondents

Use a scale from 1 to 5 to rate each attribute with regard to its importance to you when deciding where to go for a meal or snack.
(Total Respondents - 1986)
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m 2 - Somewhat Important 3 - Neutral 4 - Important  ®5 - Very Important

| can use my meal plan [
Itis within walking distance at mealtime - [JJIEEE
I am able to order, receive, and pay for food quickly -
It serves a wide variety of food offerings at one location -
It serves made-to-order food that | can customize to my preferences -
Itis a place that offers adequate seating - [l
The pricing is fair/provides good value for the money _
I can purchase food “to go” if | desire _ 50.20%
| can order in advance (app, online) _ 43.76%
It meets my dietary requirements 9.87% 5.64% 41.29%
Itis a place where | can meet and socialize with my friends/colleagues 29.36%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Bottom Importance Factors - Total Respondents

Use a scale from 1 to 5 to rate each attribute with regard to its importance to you when deciding where to go for a meal or snack.
(Total Respondents - 1986)

B 1-NotlImportant  ®2-Somewhat Important = 3 - Neutral 4 - Important  ®5 - Very Important

It has a comfortable dining environment 8.56% 8.36% 27.29% 25.58%

It supports sustainability efforts 15.16% 9.92% 26.33% 23.72%
Allergen information for menu items is readily available 25.33% 10.07% 21.20% 27.19%

It is an all-you-care-to-eat dining location 20.90% 12.13% 32.83% 15.51%
It offers locally grown foods 24.42% 14.50% 30.41% 11.63%

The food operation/brand aligns with my values 26.18% 13.34% 29.96% 12.03%

It provides regional or national brands 27.59% 13.24% 31.97% 10.47%
It is a locally owned restaurant 37.01% 14.75% 31.07% 4.93%

It is located off campus so that | can take a break from campus 48.79% 16.72% 22.56% 4.73%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

*All subsamples had the same three bottom importance factors, with the exception of Residential Staff that ranked the importance of being an all-you-care-to-
.] eat dining location in the bottom three. The importance of the location being locally owned ranked 4™ lowest for Residential Staff.
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Meal Plans

Which statement best describes you?
(Respondents - 1986)

I do not have a meal
plan, 5.0%

| have voluntarily
chosen to purchase
a meal plan, 31.5%

| am required to

53.1%

| am provided with a
meal plan as part of
my compensation,
10.4%

10!

have a meal plan,

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

I-Bucks 60
Standard

What type of dining plan do you currently have?
(Meal Plan Holders - 1887)

|-Bucks 60 Plus

| don't know

[
I-Bucks 60 Mini

[
I-Bucks 25

|
|I-Bucks 60 Max




Mandatory Meal Plan Holders

For each statement identified below, please indicate how strongly you agree or disagree with the statement.
(Mandatory Meal Plan Holders - 1261)

m 1 - Completely Disagree  ®2-Somewhat Disagree = 3 - Neutral 4 -Agree  m5-Completely Agree
My meal plan generally allows me to purchase food where | want on campus 7.69% 16.57% 36.56%

My plan provides sufficient funds to eat through the entire semester 8.09% 44.09%
In the past, | have had I-Bucks left over at the end of the semester 11.26% 18.95% 48.14%
| understand my meal plan 8454 10.39% 20.94% 34.89%
My meal plan provides a good value 11.50% 15.78% 29.66% 17.29%
Overall, | am satisfied with my meal plan 11.10% 18.48% 29.42% 15.31%

My meal plan provides good access to healthful options at a reasonable cost 21.33% 26.09% 27.52% 10.71%

The meal plans are complicated and | find it difficult to understand how best to use my plan. 33.94% 25.77% 20.46% 8.41%

In the past, | have run out of |I-Bucks before the end of the semester 63.28% 8.80% 14.20% 9.83%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Mandatory Meal Plan Holders - Top Satisfaction by Subsample

15t Year Undergrads

My plan provides sufficient
funds to eat through the
entire semester

1.

o1 B

In the past, | have had I-
Bucks left over at the end
of the semester

My meal plan provides a
good value

NNNNNNNN

Non-1%t Year Undergrads
1.

o1 B

. Inthe past, | have had I-

Bucks left over at the end
of the semester

My plan provides sufficient
funds to eat through the
entire semester

Overall, | am satisfied with
my meal plan

Residential Staff

1.

W N

In the past, | have had I-
Bucks left over at the end
of the semester

My plan provides sufficient
funds to eat through the
entire semester

Overall, | am satisfied with
my meal plan
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Voluntary Meal Plan Holders

You indicated that you voluntarily chose to purchase a meal plan. Using a scale of 1 - 5, please indicate how each of the following

factors influenced your decision to purchase your plan.
(Voluntary Meal Plan Holders - 626)

m 1 - Not Influential ™2 -Somewhat Influential = 3 - Neutral 4 -Influential  m5 - Very Influential

The ability to use the meal plan in multiple locations across campus - 11.82% 55.27%
The convenience of not having to prepare my own meals 5.27% 13.26% 52.24%

The convenience of not having to carry cash 12.30% 6.23% 15.97% 39.62%

| get a better deal on my meal purchases by having a meal plan 10.54% 8.47% 20.29% 34.50%
The size/structure of the meal plan aligns with my dining needs/preferences 9.27% 9.58% 27.96% 22.20%

| like the variety of food available across campus 13.90% 14.06% 31.31% 16.77%

The cost of the meal plan was reasonable 14.38% 15.65% 32.91% 17.89%

| like the quality of food available across campus 19.01% 19.97% 31.95% 10.86%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

The Voluntary Meal Plan Holders respondent group is made up of 392 First Year Undergrads, 230 Non-First Year Undergrads and 4 Graduate
] Students. Both First Years and Non-First Years had the same top three motivating factors.
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Non-Meal Plan Holders

You indicated that you do not have a meal plan. Using a scale of 1 - 5, please indicate how each of the following factors

influenced your decision not to purchase a meal plan.
(Non-Meal Plan Holders - 99)

m 1 - Not Influential ™2 -Somewhat Influential = 3 - Neutral 4 -Influential  m5 - Very Influential

The meal plans are priced higher than | want to pay or can afford 17.17% 8.08% 8.08% 47.47%

| prefer to cook most of my own meals 35.35%
| don’t eat on campus enough to make it worthwhile. 28.28%
I am not satisfied with the variety of food available on campus 30.30% 11.11% 17.17% 20.20%
| am not satisfied with the quality of the food available on campus 19.19%
| prefer to pay as | go rather than depositing funds in advance 16.16%

Campus dining service hours do not align with my schedule 47.47% 7.07% 19.19% 8.08%

Campus dining locations are not convenient 40.40% 18.18% 16.16% 8.08%

| didn’t know | could purchase a meal plan 87.88%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Pricing may be a key factor to increasing voluntary meal plan enrollment.
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Non-Meal Plan Holders

Please rate all of the following features with regard to how much they might influence you to purchase a small, prepaid meal plan.
(Non-Meal Plan Holders - 99)

m 1 -Would not influence ®m2 = 3-Neutral 4 m5-Would influence

If unused I-Bucks roll over from semester to semester 7.07% 14.14% 58.59%

If the buy-in threshold is lower 6.06% 10.10% 14.14% 44.44%

If  am rewarded with coupons or bonuses the more | use the plan 16.16% 6.06% 21.21% 38.38%

If  am offered a bonus at the time of purchase 12.12% 9.09% 31.31% 31.31%

If my parent or someone else is willing to purchase the plan for me 32.32% 8.08% 16.16% 32.32%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Potential New Meal Plan

Select your preferred meal plan model.

60.0%

50.0%

40.0%

Declining Meals per

Balance Semester
m Total Respondents (1986) 45.7% 23.0%
m 1st Yr Undergrads (1454) 45.1% 23.9%
Non-1st Yr Undergrads (450) 47.8% 21.3%
H Res. Staff (49) 49.0% 8.2%

Unlimited Access

20.9%
20.9%
20.2%
32.7%

30.0%

20.0%

10.0% I I I

I i

Meals per Week

10.5%
10.0%
10.7%
10.2%

Select your preferred meal plan model.

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0% -
Declining Balance All Meals Plans

H Total Respondents (1986) 45.7% 54.3%
m 1st Yr Undergrads (1454) 45.1% 54.9%
Non-1st Yr Undergrads (450) 47.8% 52.2%
H Res. Staff (49) 49.0% 51.0%

Even though declining balance looks like the most preferred meal plan model (first graph), when you combine the meals/access plans (second
graph), that style of plan is actually preferred over the current declining balance plan.
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Frequency of AYCE Visits by Subsample

Under a new plan with some locations converted to an "all-you-care-to-eat" format, how many times a week
would you anticipate wanting to eat in an all-you-care-to-eat dining location?

60.0%
50.0%
—-— —_— —_—— —_— _— —_— —_— —_— —_— _— ‘
40.0% \
30.0% ' I
20.0% I I
10.0% I I
0.0% , l [
Less than 5 times a week 5-7 times a week 8 - 14 times a week
H Total Respondents (1986) 30.7% I 35.9% 25.7% I
® 1st Yr Undergrads (1454) 28.8% | 36.8% 27.0% |
Non-1st Yr Undergrads (450) 34.2% ‘ 35.1% 22.9%
H Res. Staff (49) 28.6% 28.6% 24.5% I
/7

\_—————————’
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15 - 20 times a week
6.2%
5.9%
6.7%
14.3%

More than 20 times a week
1.5%
1.6%
1.1%
4.1%




Frequency of AYCE Visits by Preferred Meal Plan Type

Under a new plan with some locations converted to an "all-you-care-to-eat" format, how many times a week

would you anticipate wanting to eat in an all-you-care-to-eat dining location?
100.0%

90.0%
80.0%
70.0%

60.0%

\
l
l
I
[
l
l
l
I
I
l
|

N\
/

50.0%

-

40.0%

30.0%

20.0%

10.0%

5 -7 times a week 8 - 14 times a week
36.3% 17.3%
32.7% 31.7%
39.4% 29.3%
32.9% 37.2%
~ 7’

15 - 20 times a week
3.6%
7.2%
5.9%
11.6%

0.0% |
Less than 5 times a week

B Declining Balance (907) 42.1%
= Meals per Week (208) 26.9%
= Meals per Semester (457) 24.7%

Unlimited Access (414) 14.0%

- I . . . . . .y
I S S S S S - -

”
~

Even those preferring a Declining Balance plan indicate they would be interested in an AYCE meal at least once a day!
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More than 20 times a week
0.7%
1.4%
0.7%
4.4%




Frequency of Retail Visits by Subsample

How many times a week would you anticipate wanting to eat on campus but outside of an all
you-care-to-eat dining location (such as an academic cafe, the IMU or a market)?

60.0%
50.0%
’ _— —_— —_— _— _— —_— —_— —_— ‘
/ "\
40.0% [ :
30.0% | I
20. 0% |
10.0% | I [
0.0% I I . . . I . .
Less than 5 times a week 5 -7 times a week I 8 - 14 times a week 15 - 20 times a week More than 20 times a week
m Total Respondents (1986) 31.3% 43.7% 20.0% 3.5% 1.6%
m 1st Yr Undergrads (1454) l 30.3% 43.7% | 21.0% 3.6% 1.5%
Non-1st Yr Undergrads (450) \ 33.1% 45.3% l 16.7% 3.3% 1.6%
¥ Res. Staff (49) ~ 20.4% 42.9% 2 28.6% 4.1% 4.1%
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Frequency of Retail Visits by Preferred Meal Plan Type

How many times a week would you anticipate wanting to eat on campus but outside of an all
you-care-to-eat dining location (such as an academic cafe, the IMU or a market)?

100.0%
90.0%
80.0%
70.0%
60.0%

40.0%
30.0%

/ N\

20.0%
10.0%
| Less than 5 times a week 5-7 times a week

N . . -y,

8 - 14 times a week 15 - 20 times a week More than 20 times a week
H Declining Balance (907) 27.7% 44.4% 22.2% 4.0% 1.8%
= Meals per Week (208) I 37.5% 41.4% 16.8% 2.9% 1.4%
m Meals per Semester (457) | 34.1% 44.0% 18.4% 2.8% 0.7%
Unlimited Access (414) \ 33.1% 42.8% 18.6% 3.4% 2.2%

- s s s s s s P
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